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I'm Thomas, and this is some of my work. | like to think of myself
asa mndern style cret.lt:lu.e who thrives on all uspgcts of the Australian § Swedish  =o=
creative process, from initial strategy to final execution and all
the mad little things in Between. thomasmarcusson.com/creative i
Recent Work Experience Skills & Competences
2020-2023 Sydney, Australia Creative Direction
Creative Director abicion ]
The Monkeys, Accenture
Head of creative innovation comBining campaigns with new technology. Copyuwriting I |
2016-2020 Paris, France Leadership I
Creative Lead _

e Design L mm
Digitas Paris
Leading a range of award-winning projects for the pan-European Nissan account. Coding [ I
2014-2016 Auckland, New Zealand Staple diagrams I
Creative Director
Saatchi & Saatchi
Worked as a CD for some of the most award winning campaigns of 2014/2015. Lead and managed the digital
team trough production and successfully integrating the it with strategy and creative department. R ece nt H wurds

2019 2 Gold AKIS
20M-2014 Sydney, Australia
Digitnl Creative Lead 2016 Grand Prix & 3 Gold NZDM
Sapient Nitro 2015 2 Gold EFFIES
Successfully leading a creative pitch winning a huge piece of Business for Unilever. | was responsiBle for 2015 Bronge CLIO SPORTS
a gloBal roll out for Unilever’s ice cream Business, Both conceptually and in development. 2013 Gold CANNES LIONS INTERNATIONAL FESTIVAL OF CREATILITY
) 2013 Gold W3 AWARDS

2009-20Mm Sydney, Australia
Senior Art Director 2012 Gald SIRENS
Ogiloy & Mather 2012 Silver SPIKES ASIA

Prouided concept, strategy and art direction for the 2011 Australian Open App, which Became the most
downloaded app in the world for January 2011.

2006-2008 Oslo, Norway
Designer/Art Director

Luup

Education

2003-2006 Sydney, Australia

Bachelor of Design with 1st Class Honors
University of Technology in Sydney

Uisual Communications

2000-2003 GothenBurg, Sweden
Civil Engineering

University of Chalmers in GothenBurg

Mathematics & Programming

2011 Bronge CANNES LIONS INTERNATIONAL FESTIUAL OF CREATIVITY
2010 Gold EUROPERN DESIGN AWARDS

2011 Finalist, ADFEST

2010 Winner, CRERTIVITY BEHIND THE LENS

Languages
C = L o

Interests

Paragliding | Kitesur ng | ScuBa diving | Freediving | TaBle Tennis | Art |
Interactivity | Languages | Film | Beer | All things creative

I’m also an interactive artist

When I'm not working on communication campaigns | like to produce
artworks, often using interactive elements, either online or for
exhiBitions and festivals. www.thomasmarcusson.com



